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John M. Comer, EA4/iTT84

Credentials and a Brief Resumé
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John has led two lives. One in public education.
Another in the private sector. They tended to run
concurrently. His teaching and private-sector experi-
ence demonstrates that he is tech-trainable. He has
taught tech-trainable. He understands that a student’s
Attitude is a total exercise in Free Will. He was a
member of MENSA, “The dullest group of people he
had ever met”.

Education Experience (40%)
• He holds a Lifetime California General Secondary

Teaching Credential, all subjects, Grades K–12.

• Rated a Master Teacher by Stanford University.

• Taught the first Economics course taught in a
California public high school.

• His home telephone number was on the Harvard
University Admissions Office Rolodex.

• He held a ten-year California Special Education
Credential for the Educable Mentally Retarded (EMR).

• While Chairman of the Special Ed, EMR, at CIHS,
Oxnard, California, developed a reading program
that had 80% of EMR graduates try college. (children
of migrant farm workers)

• He holds a Lifetime California Community College
Credential in Communication Technology, including
Printing.

• He taught adult classes at Sacramento City College
and required Graphic Arts classes at California State
University, Chico.

• He was a consultant on textbook design to
McGraw Hill.

• Set up the printing industry VocEd training program
at Folsom State Prison, California. Prepared inmates
for good-paying, skilled-labor jobs.  ...Twenty years
later: He taught the first VocEd transition classes in
California for “re-training” adult prepress — printing
technicians moving into computerized typesetting
and page layout using Apple Macintosh Computers.

• He held a variety of California Credentials for Graphic
Arts, ROP, Marin County, California.

• November 2009: He was invited by the Executive
Search Committee of City University of New York
(CUNY) to become a candidate for the position of
Vice Chancellor for Student Affairs. He withdrew his
application 2/5/2010. It was not a fit.

CUNY is the second largest public university in the
U.S. and has 400,000 full time students in 28
universities, colleges and community colleges. CUNY
has more registered students than all of Florida’s
universities, colleges and community colleges
combined.

• He may be the leading authority in the U.S. on the
impact of the left- and right-hemispheres of the
human cerebral cortex on learning and thinking —
STEM-tech.

• He has developed the only STEM-based schooling,
teaching and reading programs available in the U.S.
which are based on Nobel Prize validated science.

Private-Sector Experience (50%)
• He has led small groups to productivity records in

seven industries: The USAF, residential construction,
manufacturing, publishing, marketing and advertising,
cattle ranching, and web site development. He

follows the processes and practices of MBO, Critical
Path Project Management with Quality Control
Milestones, which let Executives manage workflow
and employees manage themselves.

• He built www.ExploreCalifornia-Today.com, a
reservation system for 3 Diamond+ hotels in
California (there are 1,400). He held four patents for
unique Web site reservation processes.

• Was/is a Principal in the marketing and publication
design firm The Creative Type. An abridged client
list: The Tom Peters Group, Clorox, RJR Accounting,
and Kaiser Medical Centers. The latter two are still
active clients.

• Once upon a time, his physical and mental
comparative competencies were evaluated by the
USAF. They ranked him in the top 2% of U.S. males,
ages 20 to 32. The USAF then invested $6,000,000
in␣ his training (adjusted for inflation). He was a USAF
combat pilot.

• During 4 years, 5 months and 15 days on active
duty, he collected a few ribbons and a couple of
battle stars. Member of “The Right Stuff” generation.

Recreational Experience (10%)
• He bred and trained Arabian horses, and rode and

raced his Arabian stallion, Pantagruel, in cross-
country races. Member of the International Arabian
Horse Association (12 years).

• He raced his Santa Cruz 27 mini ocean racing
sailboat, Upstart, on San Francisco Bay and along the
California coast. Member of the Corinthian Yacht
Club, San Francisco (20 years).



City University of New York
Vice Chancellor for Student Affairs

EMAIL RECEIVED: October 02, 2009
FROM: City University of New York (Executive Search)
TO: John M. Comer, Learning Strategist
SUBJECT: Vice Chancellor of Student Affairs Position

Dear Mr. Comer: We have received your letter of
application for the position of Vice Chancellor of
Student Affairs. Please send a copy of your current
resume and five references — ASAP.
Thank You.
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Who Knows the Principal
          — John M. Comer, EA4/iTT84

Dean Roger Martin
Rotman School of Management
University of Toronto

ATTACHED BELOW is an email comment
from Dean Roger Martin regarding
Mr. Comer’s pedagogical perspectives.

To put Dean Martin into perspective, the
London Times (Oct. 2009) named him one
of the top 50 management thinkers in the
world. In addition, in 2007 Dean Martin was
named a BusinessWeek “B-School All-Star”
for being one of the most influential

business professors in the world. BusinessWeek also named him one of
seven “Innovative Gurus” in 2005, and in 2004, he won the Marshall
McLuhan Visionary Leadership Award. At the Rotman School, he also
holds the Premier‘s Chair in Competitiveness and Productivity, and is
the Director of the AIC Institute for Corporate Citizenship.

EMAIL RECEIVED: January 17, 2010
FROM: Dean Roger Martin, Rotman School of Management
TO: John Comer, Learning Strategist
SUBJECT: Integrative Thinking (Right-Brain Oriented)

John, Thanks for taking the time to write. I would agree with you on
the limitations of the educational system. It does drive boys out and
attempts to make all of its students feel embarrassed about using the
right side of their brains. We are certainly in common cause in trying
to change all of that.

I will read your material with interest and would be delighted to get
together if you are in Toronto or next time I am in the Bay Area.

Cheers, Roger

CU
NY
400,000 Registered
Students

EMAIL RECEIVED: October 15, 2010
FROM: Dominic Barton, CEO/Worldwide Director, McKinsey & Company
TO: John Comer, Learning Strategist
SUBJECT: Will McKinsey & Co. help fix DC’s failing public schools?

Hi John,

Thanks for your messages. I was just at our annual Directors’ Conference in
Boston for the past week so have not been keeping up with the emails. I am
very glad that you are driving so much change on the education front.
I am copying Byron Auguste who actually leads our work and initiatives
around Education, and is based in the Washington, DC area, as I think it is
best that he follows up with you on your specific ideas.

I hope that is okay with you.

Best regards, Dominic

McKinsey&Company
(Rated #1 Management Consulting Firm in the U.S. by Vault.com)

“Here are several
references that may

be of interest.”



Jill has extensive experience in the financial
world and the world of communication-by-
design.

In spite of her serious reading disability, Jill
passed the New York State Regents. Her extra-
ordinarily high Math scores carried the day.

After she graduated from college specializing
in Mathematics, she did “puts” and “calls” for
a Wall Street hedge fund using an adding
machine and a yellow tablet. She must have
done something right — her annual bonus
was three times that of her predecessor and
equal to more than half her salary. She was
also Director of Personnel.

While in New York, she also worked for Merrill
Lynch and on Madison Avenue for Carl Ally
Advertising, when Carl Ally was the #2 trend-
setting ad agency in the U.S. Wells Rich
Greene was #1.

Jill also spent a year with friends touring
Europe and the USSR in a VW bus. She drove
through Checkpoint Charlie, both directions.

She was Events Editor for the Marin Independent
Journal, prior to opening her own publication
design firm, The Creative Type.

The Creative Type has been in business for 18
years. Her clients
ranged from The
Tom Peters Group’s
“employee training
program” to design-
ing and producing
the game boards
Clorox used in their
12-region national
sales training
program — SIERRA.
Her primary client
for the last 10 years
has been Kaiser
Medical Centers,
Health Education.

Jill designed and
created the
Visceptual Graphics
and page layouts for
Powering UP!

s
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Text-dominant publica-
tion design that is
expected to persuade
the reader can be a
challenge — the material
needs to be presented in
a pleasing manner with
an intuitive progression
to keep the reader
interested and engaged
in your message. Ease
of understanding and
assimilation reflect on
your organization’s
competency.

The Creative Type has
been successfully
designing new business
proposals and business
plans for over 15 years.
Just recently, a CPA firm
was once again awarded a
large contract helped by
our proposal layout.

Designing booklets cost-
effectively requires an
understanding of printing
processes.

The Creative Type designed
Health Education booklets
for Kaiser Permanente for
over 12 years. We worked
for five different Kaiser
Medical Centers, met their
budget target, and was
responsible for overseeing
the printing, bindery and
delivery — ready for
distribution.

Per copy price was well
below our competitors.
Booklets ranged in size
from 24–56 pages and
10,000–35,000 copies of
each were produced.

How-to books are one
of our specialties.
The layout and design
influences the readers’
ability to read-and-do
and be successful.

The Creative Type has
designed two better-
sellers: Gold Gold, How
to Prospect for Gold! and
Flyfishing: First Cast to
First␣ Fish.

To be successful, the cover
design needs to stand out
on bookstore shelves so
that it is selected from a
vast array of competing
publications.

“Gold” has sold over
86,000 copies, and
“Flyfishing” has sold over
52,000 copies.

Brochures and invita-
tions are direct-
response marketing
tools that should inspire
the reader to take
action — immediately.

Our experience has
ranged from retail sales
brochures to celebrity
charity golf tournament
invitations, including
dinner and an auction.

Our response factor on
our direct-response
marketing brochures has
averaged four times
industry standards, with
a high of 44%.

Our charity golf tourna-
ment invitations inspired
a sell-out every year.
There was even a waiting
list to join in the fun!

To communicate effec-
tively, presentation aides
need to present the
benefits of your concept
quickly and easily.

Our “Big Picture” Presenta-
tion graphics quickly show
viewers how the com-
ponents of your proposed
strategy relate and inter-act
with each other, and how
they predictably produce
your desired ROI.

Our clients range from
The Tom Peters Group’s
“employee training
program” to designing and
producing the game boards
Clorox used in their 12-
region national sales
training program.
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SPECIALTIES OF

THE CREATIVE TYPE

Who Are
YOU?

Jill is one of the few Visceptual Graphics
specialists in the US. Her work helps
management explain strategic concepts, which
can get the left-brain oriented moving and the
right-brain oriented up-to-speed.

A publication designer, specializing in visual presentations
of executive summaries.

Jill Applegate, EA2/iTT58

Brief Resumé


